For Football Fans,
IT'S MORE THAN JUST A GAME

The “big game” is no longer just a game; it's a month-long series of digital

moments—each one an opportunity to connect with fans through search,

mobile, and video. We analyzed Google and YouTube data from 2014 to see
what football fans are interested in before, during, and after the game.

70% of game-related searches happen in the month
surrounding game day vs. the day itself '
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