LIFTING THE CURTAIN ON

LIVE EVENTS
Experiential live events are growing more and more popular each year, as shown
by the boom in attendance of music festivals, sporting events and live theater.
To better understand this growth and the emerging trends in the live event ticket
space, Google worked with Ipsos MediaCT. Here we present a snapshot of one of
the most engaging and fastest-growing ﬁelds.
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1 in 3 people thinking about going to
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event research:
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• Ticket Sites
• Online Video
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